
 

 

Tips & Tricks for communication about the Library Access Browser 

Extension 

 

The set-up of the extension is ready. Now is the time to launch it to a big audience: your students, 

scientist and colleagues. But how can you reach them? How can you convince them to download this 

useful plugin? Follow our tips and tricks and promote the Library Access Browser Extension.  

 

Soft Launch 

Launching a new product to your audience is quite exciting. You want to do this with minimal issues and 

with optimal results. That is way the implementation of a new product is often postpone, often long past 

its due. Therefor sometimes you have to make the decision to launch it and let the users decide. The goal 

feedback is after all from your real users, in your case: students, scientist and teachers. This feedback can 

be used to fine-tune the configuration (for example: refine assist message, add publisher to the proxy 

domains) and we can use it to improve the extension (for example: bug fixes and new functions which 

improve the user experience).  

That is why we advise you to limit the testing period and do a soft launch after the initial testing. But 

what is soft launch? A soft launch is a way of making the extension public at a few selected 

communication platforms, for instance, a webpage about the extension and a few social media posts. 

This way you keep it low key. A small group will download the extension and they will give you feedback 

which you can use for fine-tuning. A few weeks after the soft launch, and after reviewing the preliminary 

feedback, you can go big with your communication. Three weeks is enough to fine-tune the 

configuration at your side.  

 

Choose the right communication channels 

How you can reach you audience depends on who your audience is. Do you target students who are 

graduating? Or is your focus group first year students? Or only the scientist of your institution? Your 

focus group determines eventually which communication ways you should use. We would like to share a 

myriad of general communication ways. This selection is based on interviews with communication 

managers of several universities and institutions. 



 

1) Flyers and posters 
Purpose of communication: 

Brand awareness, inform about the existence of Library Access and the advantages  

Introduction: 

You could download some or all of our communication material available at your Lean Library Dashboard 

or via the links below. At this point we strongly recommend customizing the flyers, posters and other 

types of promo material to your universities color scheme, in order to make the product more 

recognizable and to confirm its affiliation with the campus and the library. Feel free to send us your 

promotional material to make this process easier for other universities. The flyers can be distributed at 

your library or at a helpdesk. The posters should be placed in the library or at study places. 

Examples: 

Made by Lean Library: 

• Flyer in corporate style Lean Library – FRONT (students) 

• Flyer in a corporate style Lean Library - BACK (students) 

• Flyer in corporate style Lean Library – FRONT (scientists) 

• Flyer in corporate style Lean Library – BACK (scientists) 

• Poster in corporate style Lean Library (students) 

• Poster in corporate style Lean Library (scientists) 

Examples made by other universities: 

• Made by other universities 

 

2) Narrowcasting 
Purpose of communication: 

Brand awareness: inform about the existence of Library Access and the advantages.  
Additionally, it gives the users a simple and fun way to learn about the Lean Library set up and usage.  

Introduction: 

You can narrowcast the information on your library’s screens, we have a YouTube video which explains 

how and why to use Lean Library extension. You can also correlate this to the webpage and news articles 

which we encourage you to publish. 

Example: 

https://cdn.leanlibrary.com/upload/documents/tinymce/library-access-flyer-a5_en_student_front.jpg
https://cdn.leanlibrary.com/upload/documents/tinymce/library-access-flyer-a5_en_student_back.jpg
https://cdn.leanlibrary.com/upload/documents/tinymce/library-access-flyer-a5_en_researcher_front.jpg
https://cdn.leanlibrary.com/upload/documents/tinymce/library-access-flyer-a5_en_researcher_back.jpg
https://cdn.leanlibrary.com/upload/documents/tinymce/library-access-poster-a3_en_student.jpg
https://cdn.leanlibrary.com/upload/documents/tinymce/library-access-poster-a3_en_researcher.jpg
https://app.leanlibrary.com/dashboard/downloads/communication-material/item41


• Library Access- Access to research anytime, anywhere 

 

3) News article  
Purpose of communication: 

Purpose of communication is to inform the user about the existence of Library Access and the 

advantages for the users.  

Introduction: 

You can take a look at the examples and get inspired to create your own news article or a web page, 

which you can post on your website, send it via a newsletter to the users and you can narrowcast it to 

ensure the connection.  

Example:  

News article 

• Erasmus University Rotterdam 

 

4) Webpage  
Purpose of communication: 

Purpose of communication is to inform the user about the existence of Library Access and the 

advantages for the users.  

Introduction: 

You can take a look at the examples and get inspired to create your own news article or a web page, 

which you can post on your website, send it via a newsletter to the users and you can narrowcast it to 

ensure the connection.  

Example: 

• Harvard Library 

• Vrije Universiteit Amsterdam 

• KU Leuven 

• Fontys 

 
 

 

https://www.youtube.com/watch?v=Rev_FQdjSV0&t=2s
https://www.eur.nl/nieuws/library-access-easy-access-licensed-content
http://library.harvard.edu/lean-library
https://www.ub.vu.nl/en/facilities/off-campus-access/index.aspx
https://bib.kuleuven.be/english/collections-access-borrowing/access-to-e-resources/lean-library/leanlibrary
https://fontys.nl/HOME-MEDIATHEEK-1/Zoeken-en-vinden/Library-Access-Browserextensie.htm


5) Manual for off campus access  
Purpose of communication: 

To not only make sure the users download the extension, but to also ensure they know how to use with 

your system.  

Introduction: 

If your university has a library manual or a manual for off campus access, a great idea would be to add a 
page or two about the use of Lean Library Access, the benefits and the ways it makes a student life 
easier.  
This can also comprise of a manual on how to access and use it and would be very beneficial, especially 

to starting students to ensure their academic success. You could also add a FAQ section to your manual 

or to the webpage in order to ease the process.  

Example: 

EZproxy User Guide 
 

6) Social Media Campaign 
Purpose of communication: 
Inform the user about the existence of Library Access and the advantages for the users.  
 

Introduction: 
 
Assuming your university has a social media presence (Facebook, Twitter, LinkedIn…) you should 
post information relevant to the Library Access Extension, as well as manuals and links. Ideally, 
you will get feedback via social media as well as enable broader visibility of the extension. Be 
sure to post these updates from the general university account as well as the library account. 

7) Workshops 
Purpose of communication: 

To enable first year student and ideally, the assistants the knowledge of the Library Access extension. 

Introduction: 

Regarding the workshops, there will be ideally two types of workshops. One intended for first year 

students, which I assume you start every semester or yearly. Another type of a workshop should be 

directed towards faculty members and colleagues, so they can share the knowledge of the extension and 

a handy tip to students working off campus.  

 

 

 

https://www.eur.nl/en/campus/university-library/ezproxy-user-guide


8) Install the extension on the university workspace 
Purpose of communication: 

If Alternative and/or Assist module have been purchased. 

Introduction: 

Assuming your library has subscribed to the Alternative Module or an Assist Module, users can find great 

benefit of having access to pre-installed Library Access Browser Extension. This will expose them to its 

benefits and ensure they download it on their off-campus computers. 

9) Newsletter 
Purpose of communication: 

Brand awareness: inform about the existence of Library Access and the advantages. 
 

Introduction: 
 
Almost every library has a weekly or monthly newsletter. In this newsletter you can announce the Library 

Access Browser Extension. Mention how it works and the benefits, including the download link. Do you 

want to reach a bigger audience? Then connect with the faculties. Most of the faculties have their own 

newsletter. 

 

Repetition is key  

One-time communication is rarely enough, and repetition is the key to success. Therefore, we urge you 

to keep the communication frequent and relevant.  
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